Maximize Customer Revenue, Reduce
@ Fraud, & Make Your Mark on
Personalization

Deliver Personalization to
Anonymous Shoppers =
Better Conversion Rates

86% of online visitors
are anonymous'

Anonymous visitors
are 5.3x more likely to
buy with engagement’

76% of customers
expect personalization?

Fraud and Non-Compliance
Has a Big Price Tag

42% of businesses allow
customers to abuse
promotions®

Promo Fraud costs
companies $89B a year*

Average total cost of non-
compliance is $14M°

Visit _ to see it in action or chat with an expert!
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https://photoniq.macrometa.com/demo
https://content.ekata.com/rs/756-OJA-475/images/Promo_abuse_ebook_FINAL.pdf
https://static.fortra.com/globalscape/pdfs/guides/gs-true-cost-of-compliance-data-protection-regulations-gd.pdf#page=12
https://www.braze.com/resources/articles/what-does-your-anonymous-user-base-look-like
https://www.mckinsey.com/capabilities/growth-marketing-and-sales/our-insights/the-value-of-getting-personalization-right-or-wrong-is-multiplying
https://kount.com/blog/promo-code-abuse-discount-fraud-consequences

